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As 	Sen i o r 	Manage r 	As i a , 	 J ane 	 i s 	 f o cused 	on 	Ga i n i ngEdge ’s 	 bus i ness 	 and	
r e l a t i o nsh i p s 	 i n 	 t h i s 	 r eg i on 	 and 	 has 	 been 	pa r t 	 o f 	 t h e 	 consu l t i n g 	 t eam 	on	
seve ra l 	Ga i n i ngEdge 	p r o j e c t s 	 i n 	As i a , 	wo r k i ng 	w i t h 	 bu r eaus 	 and 	 t ou r i sm	
o f f i c e s 	 i n 	Hangzhou , 	 J apan , 	Ma l a ys i a , 	Sou th 	Ko rea , 	Macau , 	 I ndones i a 	 and	
Tha i l and . 	

She 	he l ped 	 e s t ab l i s h 	Ga i n i ngEdge ’s 	 s i gna t u r e 	 e ven t s 	Ga i n i ngLeads 	 and	
Ga i n i ngEdge 	Know ledge 	Exchange 	wh i ch 	 t a ke 	 p l a ce 	 annua l l y 	 a t 	 k e y 	 t r ade	
e ven t s .
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The	Iceberg

What	is	the	Belt	and	Road	Initiative?

A l so 	 known 	 as 	 “One 	 Be l t , 	 One 	 Road ” 	 (OBOR) , 	 t he 	 Be l t 	 and 	 Road 	 I n i t i a t i v e 	 i s 	 Ch i na ’s 	 s t r a t eg i c
econom i c 	 and 	 f o r e i gn 	 po l i c y 	 t o 	 bo l s t e r 	 r eg i ona l 	 c onnec t i v i t y, 	 boos t 	 c r o s s - bo rde r 	 t r ade 	 and
i n ves tmen t s 	 i n 	 65 	 coun t r i e s 	 i n 	As i a , 	M i dd l e 	Eas t 	 and 	Eu rope .

Ema i l 	 Jane

OBOR	Focus:

Ga i n i n gE d g e 	 i s 	 a 	 p r o u d 	 p a r t n e r 	 o f 	 T h e 	 I c e b e r g , 	 a n 	 i n i t i a t i v e 	 o f 	 T h e 	 J o i n t 	M e e t i n g s 	 I n d u s t r y 	 C o u n c i l 	 ( JM IC ) .

Meet	the	GainingEdge	team
Ga in i ngEdge 	w i l l 	 b e 	 p r o v i d i ng 	 t h r ee 	 ( 3 ) 	 f r ee 	M ICE 	adv i ce 	 c l i n i c s 	 du r i ng 	 I T&CMA	 i n 	Bangkok	
Conven t i on 	Cen t r e , 	Tha i l a nd 	 f r om 	26 -28 	Sep t 	 2017 .

The 	 I n i t i a t i v e 	w i l l 	 g ene ra t e 	 new 	g r ow th 	momen tum 	 i n 	 i n f r a s t r u c t u r e , 	 s e r v i c e 	 and 	 t r ade 	 ne two r k s	
t h r ough 	 t he 	 l and -based 	S i l k 	Road 	Econom i c 	Be l t 	 and 	 t he 	 o cean -based 	21s t 	Cen tu r y 	Ma r i t ime 	S i l k	
Road . 	Nea r l y 	 70 	 coun t r i e s 	 have 	 e xp ressed 	 i n t e r e s t 	 i n 	 pa r t i c i pa t i ng 	 i n 	 t he 	OBOR 	ac t i on 	 p l an .
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OBOR	Spin	Offs	for	MICE

The 	 s t r a t eg i c 	 ob j e c t i v e s 	 o f 	 t he 	Be l t 	 and 	Road 	a r e 	 c l o se l y 	 c onnec t ed 	 t o 	 t he	
“ go i ng 	 ou t ” 	 s t r a t egy 	 o f 	many 	Ch i nese 	 co r po ra t i ons 	 and 	 bus i nesses , 	 p r o v i d i ng	
oppo r t un i t i e s 	 f o r 	 t hese 	 compan i e s 	 t o 	 c a r r y 	 ou t 	 t he 	 go i ng 	 g l oba l 	 s t r a t egy. 	Th i s	
a l s o 	means 	 t ha t 	 t hey 	wou l d 	 have 	 a 	 g l oba l 	 ou t l ook 	 i n 	 t e rms 	o f 	whe re 	 t he i r 	 e ven t s	
cou l d 	 be 	 he l d . 	Ch i nese 	 t r ade 	 a ssoc i a t i o ns 	 a r e 	 a l s o 	 e xpec t ed 	 t o 	 gene ra t e 	mo re	
e ven t s 	 i n 	 t he 	 f u t u r e 	 a s 	 a 	 r e su l t 	 o f 	 g r ea t e r 	 au t onomy 	g r an t ed 	 t o 	 t hem 	by 	 t he	
gove rnmen t 	wh i ch 	w i l l 	 e n cou rage 	 t hem 	 t o 	mee t 	 ou t s i de 	 t he 	 coun t r y 	 i n 	 s ea r ch 	 o f	
new 	 i n ves tmen t 	 oppo r t un i t i e s . 	Th i s 	 s ea 	 change 	w i l l 	mean 	 s i gn i f i c an t 	 g r ow th 	 i n	
Ch i na ’s 	 a s soc i a t i o n 	 cong resses 	 l ead i ng 	 t o 	 e vo l u t i o na r y 	 change 	 i n 	 t he 	 g l oba l	
mee t i ngs 	 i ndus t r y.

USD200	billion

Chinese	Travel	to	OBOR	
countries

By	2020	(Chinese	forecast)

Chinese	tourist	visits	to	countries	along	the	
Belt	and	Road	and	their	estimated	spending.
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value,	the	number	of	Chinese	
outbound	travellers	rose	6%	to	
135	million	in	2016.
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China	Outbound	Travel	Fast	Facts

I t 	 h as 	 been 	 r epo r t ed 	 t ha t 	Ch i na 	 i s 	 s t a r t i n g 	 t o 	 e xp l o r e 	 va r i ous 	 i n t e r na t i ona l	
c onven t i on 	 and 	 e xh i b i t i o n 	ma r ke t s 	 – 	 128 	 e xh i b i t i o n s 	we re 	 he l d 	 ab road 	 l a s t 	 y ea r,	
a 	 t r end 	 t ha t 	w i l l 	 b e 	 i n t ens i f i e d 	 i n 	 t he 	 f u t u r e 	 yea r s 	w i t h 	 f u r t he r 	 imp l emen ta t i on 	 o f	
OBOR .
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Outbound	Business	Travel	Spend	from	China	(forecast)
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Fo r 	mo re 	 de t a i l s , 	 c on t a c t 	 J ane 	Vong 	Ho lmes

The 	OBOR 	w i l l 	 p r omo te 	mu l t i l a t e r a l 	 t r ad i ng , 	 f r ee 	 t r ade 	 zones , 	 l i b e r a l i s a t i o n 	 and	
f a c i l i t a t i o n 	 o f 	 t r ade 	 and 	 i n ves tmen t , 	 l e ad i ng 	 t o 	mo re 	 peop l e - t o - peop l e	
e x changes 	 and 	 c r ea t i ng 	mo re 	 bus i ness 	 e ven t s 	 oppo r t un i t i e s . 	As 	 a 	 r e su l t 	 o f	
imp roved 	 connec t i v i t y 	 and 	mo re 	 r e l a xed 	 v i s a 	 r egu l a t i o ns , 	Ch i nese 	 co r po ra t e	
i n cen t i v e 	 buye r s 	 a r e 	 now 	 l ook i ng 	 f o r 	 new, 	 a f f o r dab l e 	 and 	 e xo t i c 	 des t i na t i ons 	 f o r	
t he i r 	 c l i e n t s . 	Now, 	 cos t 	 and 	 a 	ma t ch 	 t o 	 bus i ness 	 i n t e r e s t s 	 have 	 eme rged 	a s 	 key	
f a c t o r s 	 i n 	 buye r s ’ 	 c ho i ces 	 o f 	 p l a ces 	 t o 	 ho l d 	 t he i r 	 e ven t s .

I n 	Ma l a ys i a , 	 r i d i ng 	 on 	 t he 	OBOR 	momen tum , 	 t he 	 na t i on ’s 	 4 , 000+ 	Ch i nese 	 c l an	
a s soc i a t i o ns 	 a r e 	 be i ng 	 i n v i go r a t ed 	 b y 	 t he 	 i n ves tmen t 	 oppo r t un i t i e s 	 unde r 	Be l t	
and 	Road . 	One 	examp le 	 i s 	 t he 	Fede ra t i on 	 o f 	Hokk i en 	Assoc i a t i o ns 	 i n 	Ma l a ys i a ,	
t h e 	 l a r ges t 	 c l an 	 a s soc i a t i o n 	 i n 	 t he 	 coun t r y, 	 s e t t i n g 	 up 	 a 	 chambe r 	 o f 	 c omme rce 	 i n	
o r de r 	 t o 	 t ap 	 i n t o 	 po t en t i a l 	 bus i ness . 	C l an 	 a ssoc i a t i o ns 	 can 	 be 	 f ound 	 i n 	 a lmos t	
e ve r y 	 o ve r seas 	Ch i nese 	 soc i e t y 	 and 	 r ep resen t 	 c ommun i t y 	 and 	 bus i ness	
ne two r k s 	 and 	 a r e 	 known 	 t o 	 f a c i l i t a t e 	 b i l a t e r a l 	 t r ade 	 and 	 cu l t u r a l 	 e x changes	
be tween 	Ch i na 	 and 	 t he i r 	 new 	homes . 	C l an 	 r eun i ons 	 can 	 be 	 l a r ge 	 and 	 can 	 r o t a t e	
among 	des t i na t i ons 	 l i k e 	 a s soc i a t i o n 	 cong resses . 	C l an 	membe r s 	 a t t end 	 such	
ga t he r i ngs 	 t o 	 f i n d 	 t he i r 	 r oo t s , 	 c onnec t 	w i t h 	 o t he r 	membe r s , 	 f o r 	 l e i s u r e 	 pu rposes	
and 	 t o 	 deve l op 	 bus i ness 	 connec t i ons .


